FAN AUDIT: FACEBOOK RESEARCH 2011

facebook

Your Facebook Survey

Only the ultimate experience counts on
Facebook! Please share your opinion
and let us know if we are on the right
track.

Participate and win a free gift card
from Amazon or Game.

You will see the questions are super
quick to answer, we promise.

Give us five minutes of your time to
understand how you are using
facebook, your gaming profile, where
we do well and what we can do better.

We respect your privacy and all of your
answers will remain completely
confidential.

BIG THANKS for checking it out,

Your
Social media team
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N C o mp aspenetsne and resources on Facebook marketing without having
properly analysed what fans really expect fromabrandr el at i onshi p
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Blicx™ are experts in Facebook research Page 3
We analyse and benchmark your Facebook community

Blicx™ provides companies with a systematic analysis of their Facebook community. Fans are
participating in online surveys directly on the fan page to give user feedback and other relevant
information. Every company with a Facebook fan page can participate by posting the link to the
industry specific survey on their fan page wall. Blicx™ provides:

Fan insights
Dﬁ AuUnderstand the specific likes and dislikes of fans to maximise your engagement
AAnalyse wider media behaviour of your fans to increase reach

Fs

Social media & marketing insights

Almprove social media management by redefining your communication
: Alncrease marketing effectiveness to connect with FB fans outside Facebook

Fs

Competitive analysis
ABenchmark your fan profile against the industry to analyse your strengths
. ' ATrack your performance over time to measure impact

Blicx™ survey concept with easy access:

Post the survey Receive results :
: Identify your
link on your and compare "
) opportunities
Facebook them with .
: and take action
fan page market index
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Research design

Essential insights for social media & marketing
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The research design provides relevant and actionable insights to improve social media management and
marketing activities. The survey instrument has a length of 40 questions with the objective to minimize the time

each user spends filling out the questionnaire. It is divided in 3 macro categories:

{)\ Fan insights

Receive detailed insights of your fan
base.
ADemographics

i Age

U Gender

U Education level

U Net Income

Learn how the fan base is using your
product or service

AProduct ownership

AUsage of product and services

Understand the general interest in social
activities
Social segmentation into

U Evangelist

U Fun seeker

U Info enthusiast

U Passive

Social media
\ insights

Understand the source of most loyal
fans and why they visit your page
Away of signing up fan page

U WOM

U Facebook ads

uTVv

U Etc.
AReasons for revisiting the fan page

U Information need

U Entertainment

U Escape

U Etc.

Indentify the influential fans and their
social behaviour.

ASocial behaviour and sharing preference
AFacebook access and activities

Receive feedback on how your fan is
experiencing your page.

Quality and experience ratings of your
Facebook page

‘ Marketing
\ insights

ROI potential of the Facebook page
APosition of the page in the customer journey
Alnfluence of community on buying decisions
Almportance of Facebook commerce

Insights for an effective social
commerce strategy
APurchasing behaviour
Alnterest in the usage of social tools
U Daily deals
U Facebook check in
U Loyalty schemes
U Etc.

Analyse the strength of your brand
attachment
ARecommendation potential

Understand the wider media landscape
of your fan base

Alnformation behaviour of your fans will
provide data for effective cross media
promotions

ATrust of information sources
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Methodology

Essential insights for social media & marketing

The survey runs in
Facebook and the
interface can be branded
with logo and corporate
design.

Length: 5-6 minutes
online questionnaire with
skip and branch logic

Respondents are
recruited directly via
posting on your Facebook
page and via message
updates on Facebook.

Geo-location targeting
possible

Surveys are conducted
with Blicx™ user-friendly
Facebook app

2 {d Offical Need for Speed

¢
Rl i guys, we'd ike to hear your thoughts about our Need for Speed Facebook page. You know, what's good, what
could be mproved, etc.

So give us a hand by filing in this quick survey, 'l take around 10 minutes, so grab a coffee and fil us n!
http://bR.ly/9maGHe

Moritz Traxel the Best up to now is the actual nfshp and the 12 Year

E Philipp Wagner Awesome!

Willverine Marroquin UNDERGROUND 3. UNDERGROUND
\A 3..--UNDERGROUND 3......

Flag

n Jorge Armando Rodriguez Navar:
wan

ro 1 INSIST, need 2 pc patch ASAP!

Examples of recent projects
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Blicx™ survey suite Page 6
developed for Facebook environment

Blicx™ surveys are specifically designed to meet the high user requirements on
Facebook. We ensure a great survey experience with interactive and social features.

Survey runs directly in Branded pagén your Survev features such as
Facebook and corporate design to bran():/h and skip logic Poll type and icon
respondents will increase thdook and with highperformance interfaces to increase
remain in trusted feel in load time survey experience
environment
e ioak [ focsbo el [ fcobook ___ il FJ‘
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Reporting
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Essential insights for social media & marketing

You receive a PTT slide pack with standard charts comparing your results with
aggregated results of your industry. The benchmark gives an opportunity to position

performance against industry. You will be able to segment and compare your fans
against broader target groups.

Fan page access and visit frequency

Visit frequency Way of access
How often do you connectwith the [name] fan page? How have you accessed the fan page in the pastmonth?
Please selectallthat apply.
Fan page [name) Market segment Fan page [name ] Market segment
34% 93%
30% Interacting via wall
30% 28% 29% 86%
25%
20% 17% 19% Via direct visits 52% 76%
155 14%
s 11%
o 9% 9% )
s 46%
ile devi
12%
W Few ti Once
perm nth or |
Source Blicx fan audit 2011 i
Base Fan pace Iname] (403) Market seament (2 522! BI,CX

This report is for information purposes only and is not include actual data. EﬁCX



