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FAN AUDIT: FACEBOOK RESEARCH 2011
Understand, engage and benchmark your Facebook fan



ñCompanies spend time and resources on Facebook marketing without having 

properly analysed what fans really expect from a brand relationship.ò
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BlicxTM are experts in Facebook research
We analyse and benchmark your Facebook community 

BlicxTM provides companies with a systematic analysis of their Facebook community. Fans are 

participating in online surveys directly on the fan page to give user feedback and other relevant 

information. Every company with a Facebook fan page can participate by posting the link to the 

industry specific survey on their fan page wall. BlicxTM provides:
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Post the survey 

link on your 

Facebook 

fan page 

Receive results 

and compare 

them with 

market index

Identify your 

opportunities 

and take action

Fan insights

ÅUnderstand the specific likes and dislikes of fans to maximise your engagement

ÅAnalyse wider media behaviour of your fans to increase reach

Social media & marketing insights 

ÅImprove social media management by redefining your communication

ÅIncrease marketing effectiveness to connect with FB fans outside Facebook

Competitive analysis

ÅBenchmark your fan profile against the industry to analyse your strengths

ÅTrack your performance over time to measure impact

BlicxTM survey concept with easy access:  



Receive detailed insights of your fan 

base.
ÅDemographics 

üAge 

üGender

üEducation level

üNet Income

Learn how the fan base is using your 

product or service
ÅProduct ownership

ÅUsage of product and services

Understand the general interest in social 

activities
Social segmentation into 

üEvangelist

üFun seeker 

üInfo enthusiast 

üPassive

Understand the source of most loyal 

fans and why they visit your page

ÅWay of signing up fan page
üWOM

üFacebook ads

üTV

üEtc.

ÅReasons for revisiting the fan page
üInformation need

üEntertainment

üEscape

üEtc.

Indentify the influential fans and their 

social behaviour.
ÅSocial behaviour and sharing preference  

ÅFacebook access and activities

Receive feedback on how your fan is 

experiencing your page.
Quality and experience ratings of your 

Facebook page

ROI potential of the Facebook page
ÅPosition of the page in the customer journey

ÅInfluence of community on buying decisions

ÅImportance of Facebook commerce

Insights for an effective social 

commerce strategy

ÅPurchasing behaviour 

ÅInterest in the usage of social tools 
üDaily deals 

üFacebook  check in 

üLoyalty schemes

üEtc.

Analyse the strength of your brand 

attachment
ÅRecommendation potential

Understand the wider media landscape 

of your fan base
ÅInformation behaviour of your fans will 

provide data for effective cross media 

promotions 

ÅTrust of information sources

Research design 
Essential insights for social media & marketing

The research design provides relevant and actionable insights to improve social media management and 

marketing activities. The survey instrument has a length of 40 questions with the objective to minimize the time 

each user spends filling out the questionnaire. It is divided in 3 macro categories:
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Fan insights Social media 

insights

Marketing 

insights
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Å The survey runs in 

Facebook and the 

interface can be branded 

with logo and corporate 

design.

Å Length: 5-6 minutes 

online questionnaire with 

skip and branch logic

Å Respondents are 

recruited directly via 

posting on your Facebook 

page and via message 

updates on Facebook.

Å Geo-location targeting 

possible

Å Surveys are conducted 

with BlicxTM user-friendly 

Facebook app

Examples of recent projects

Methodology 
Essential insights for social media & marketing



BlicxTM survey suite 
developed for Facebook environment

BlicxTM surveys are specifically designed to meet the high user requirements on 

Facebook. We ensure a great survey experience with interactive and social features.

Page 6

Survey runs directly in 
Facebook and 

respondents will 
remain in trusted 

environment

Branded page in your 
corporate design to  

increase the look and 
feel 

Survey features such as  
branch and skip logic 

with high performance 
in load time

Poll type and icon 
interfaces to increase 

survey experience



Reporting 
Essential insights for social media & marketing

You receive a PTT slide pack with standard charts comparing your results with 

aggregated results of your industry. The benchmark gives an opportunity to position 

performance against industry. You will be able to segment and compare your fans 

against broader target groups.
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This report is for information purposes only and is not include actual data.


